























Jesus. The healings, the water into wine....

If your audience is children, some things are too much for them, and if it's adults,
generally puppets won't really be impactful... it may be, but... If you have a small
audience and expect low sales, marshal the audience to where they will all see and
hear. If it's adult subject matter, make it clear when selling tickets or promoting the
performance. Also, try to make the performance such that the audience understands
the story and the story line.

My case in point will likely generate some negative response. Human videos that
the youth seem to so love... some are incredibly inspiring. Some use music that | have
never heard, and being an old man, don't hear half the lyrics, so the performance
appears meaningless to me. Why is she walking away? What just happened? What is
happening? Why are they doing that? What do those hand gestures mean? Some
performances mean a lot to the performers and nothing to the audience. Know your
audience, they expect to have a chance at understanding.

Your audience always pays for the performance, whether they exchange cash or
their time, and they do have expectations. They expect to be able to hear for one thing.
If you can't mic the performance, then train your actors to project, and teach them to
act. | am sorry, but a performance from a monotone, half whispering child with no
emotions, boors me to death. It doesn't matter if | know her or not. | just want it to end.
So, try to ensure that the audience's applause is because they enjoyed what they saw,
not because it's finally over.

A good performance, sounds like people talking, either to each other or even
themselves, or like Teahouse of the August Moon, to the audience. But it's the normal
way people talk. That usually means no long drawn out speeches, unless it's
Shakespeare... And, another aspect of good stage performances is that you can't
really tell by the way the words are spoken, who's right and who's wrong. Conflict,
good conflict, has positive aspects to each side as well as negative... so, unless you
just want the bad guy to wear black or a sign, it should require some thought on our
part. My case in point, is Satan. The scriptures
tell us that he will disguise himself as an angel of
light to deceive us... | mean if he appears as a
red scary monster, most folks aren't gonna sign
up for the ride... but he doesn't, does he?

However, people do want to know who's the
good guy and who isn't and once they know,
they can relax and watch...

If something pivotal happens onstage, then
the audience deserves to see it. Maybe it isn't
necessarily the line of sight, though it could be. It
may simply be that the pivotal action took place
off to the side, while something else was
happening, so they missed it. Plan and rehearse
your performance. Make sure that the audience's
attention will be where you want it to be when
you want it there. Maybe it's lighting, maybe it's
the location of the action, or the fact that the rest of the cast gives the stage to the
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pivotal action.

The audience also expects things to run smoothly. So
does every stage manager who ever lived... but
rehearsals make a smooth performance. Practice does
make perfect, and that's what rehearsals are. There will
be problems, yes, there always are... but, some things are
avoidable. Like a two minute set change... if that happens
the audience begins to remember how much they are
paying the babysitter, parking, tickets, etc., and may
decide to cut their losses and run.

Now, if the performance is one person, or a few, one
thing the audience expects is to be able to trust the actor.
Now, that seems a little strange, but bear me out. They |
need to be able to believe that that actor can take them to
the "other place" that they are supposed to go to... The -
actor needs to grab the audience from the beginning. The actor is the person he is
portraying, not Karl playing Nicodemus. If | am just reading words from a page, well,
they audience can do that at home. The actor needs to make the story being told,
come alive. The audience wants to believe, but needs help. Train your actors to act.
Timing, delivery, when and how to hold for laughs, etc...

Enunciate, express, emote... etc. Ever listen to most children recite a scripture from
memory? It's one really fast run-on sentence, isn't it?
"ForGodsolovedtheworldthatHegaveHisoneandonlySon..." If you're trying to share the
gospel with someone and all you can do is spout off expressionless scriptures, you
may as well, as John Alexander would put it, "be quoting Better Homes and Gardens."
It means nothing to them, because it seems to mean nothing to you. But if it seems to
be meaningful and impactful to you, then they want to listen.

That is how your audience feels, too. If you don't believe the dialogue, how in the
world are they supposed to? If the dialogue is a stumbling block for the actor, the
audience thinks, "l don't wanna hear this.." Rehearse, ummm, and actors, uhhhh...
LEARN YOUR LINES! This is a form of communication, so you need to communicate
with your audience, and they know if you care or not. But then, don't go overboard and
do a heavy method acting bit for a two minute sermon starter. Let's face it, you don't
always "feel" everything... but be convincing.

IN CONCLUSION

We have taken a quick look at a lot, but a few things are clear. Drama, and theater,
is a form of performance art, as well as a form of communications. It requires us to
convey ideas and maybe just stories, convincingly, and clearly. We have to know and
reach our audience, and not just do something that we like. But we have to do
something. We need to share the gospel, as well as entertain. But most of all, it needs
to be a form of worship for us, that we use to draw others into worshipping, praising,
and understanding God, and His Son, Jesus.

Thanks, KK

Copyright DramaShare 2010 Page 10





